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INTRODUCING  WBA  BUDAPEST
 –  A  N E W  C H A P T E R  I N  W I N E  B U S I N E S S  E D U C A T I O N

B Y  D R .  A T T I L A  F I Á T H

Dear col leagues,  wine professionals ,  and future leaders,

I t  is  a true pr iv i lege to announce the launch of  WBA Budapest  – Wine Business

Academy,  a new internat ional  educat ional  p latform based in  the heart  of  Europe.

Over the past  decades,  the wine and spir i ts  industry  has undergone a profound

transformation.  Today,  true success demands not  only  a passion for  wine but  also a

deep mastery of  business strategy and global  market  dynamics.

 At  WBA Budapest ,  we are proud to offer  a one-year execut ive program designed to

empower the next  generat ion of  industry  leaders.  Our curr iculum combines

academic excel lence,  real-world case studies,  and access to a v ibrant  global

network of  experts .

As a Professor  at  Corvinus University  and a wine economist ,  I  am honored to

contr ibute to a community  where knowledge,  tradit ion,  and innovat ion come

together  to def ine the future of  the wine business.

Appl icat ions are now open.  Learn more at  www.wbabudapest .com.

 I  look forward to welcoming our  f i rst  cohort  and advancing the future of  wine

business — together .

Warm regards,

Dr .  Att i la  Fiáth

Wine Economist  |  Educator  |  Founding Faculty  Member,  WBA Budapest

http://www.wbabudapest.com/


WHY CHOOSE WBA BUDAPEST?

O U T S T A N D I N G  F A C U L T Y  F R O M  W O R L D - L E A D I N G  W I N E  B U S I N E S S  S C H O O L S

 •  Budapest  as a strategic hub between East  and West

 •  Hybr id learning model :  in-person and onl ine

 •  Strong industry  network:  winer ies,  hospital i ty  and distr ibut ion partners

 •  Market-relevant  competencies for  the wine business



WINE&SPIRITS
MANAGEMENT
PROGRAM
Experience world-class leadership training in  the heart

of  Europe.

Now enter ing i ts  th ird cohort  with over  30 alumni

worldwide,  the WBA Budapest  Execut ive Program

blends intensive in-person sessions in  Budapest  with

innovat ive onl ine learning — preparing you to lead and

excel  in  the global  wine and spir i ts  industry .



CORE MODULES
I N T E N S I V E  I N - P E R S O N  M O D U L E S

C O M P L E M E N T E D  B Y  D I G I T A L

I N T E R A C T I O N

Strategy and Entrepreneurship

Finance in  the Wine and Spir i ts  Industry

Global  Wine & Spir i ts  Market  Environment

Sales,  Market ing and Distr ibut ion

Wine Tour ism and Exper ient ial  Consumption

Luxury Wine and Brand Management



PROGRAM
STRUCTURE

A  S T R A T E G I C  A P P R O A C H

Two Semesters – One Vis ion

Semester  I :  Strategy,  F inance,  Global  Context

Semester  I I :  Market ing,  Tour ism,  Luxury

Branding



PROGRAM
STRUCTURE
S E M E S T E R  I :  S T R A T E G I C  F O U N D A T I O N

Strategy & Entrepreneurship
       →  Market  focus,  business model l ing,  internat ional  case studies

Finance in  the Industry
       →  Sector  comparison:  luxury,  FMCG, e-commerce

Global  Wine Environment
       →  Cultural  and economic wine landscapes

Sales & Distr ibut ion
       →  Channels ,  supply chain,  regional  ins ights

Wine Tour ism
       →  Storytel l ing,  market  design,  sustainabi l i ty

Luxury Market ing

      →  Global  narrat ives,  e l i te  posit ioning

S E M E S T E R  I I :  P O S I T I O N I N G  F O R  P R E M I U M  M A R K E T S



MODULAR
LEARNING
FRAMEWORK
6  M O D U L E S  –  P R A C T I C A L .  S T R A T E G I C .  G L O B A L .

Strategy

Finance

Market  Environment

Sales & Distr ibut ion

Wine Tour ism

Luxury Market ing



CASE-BASED
LEARNING
HIGHLIGHTS

Wines of  Chi le ,  Dolce & Gabbana,  Grey Goose

LVMH vs Nest lé,  Al ibaba vs Amazon

From Hong Kong to Scandinavia:  Distr ibut ion in  context

Boisset  Americas:  Luxury storytel l ing



CONTENT AND
METHODOLOGY
E D U C A T I O N  T H A T  B R I D G E S  I N T E R N A T I O N A L

E X P E R I E N C E  W I T H  I N D U S T R Y  R E L E V A N C E

Case studies focus on current  global  business

scenarios:

Brand strategy and posit ioning:  LVMH, Diageo,  Grey

Goose

Financial  analysis :  FMCG, e-commerce,  premium

brands

Distr ibut ion systems:  USA,  EU,  Asia

Wine tour ism and storytel l ing as exper ience design

The curr iculum emphasizes data-dr iven analysis ,

 cultural  awareness,  and sustainable business models .



FACULTY

D R .  S T E V E  C H A R T E R S ,  M W

–  B U R G U N D Y  S C H O O L  O F

B U S I N E S S

D R .  A T T I L A  F I Á T H  –

C O R V I N U S  U N I V E R S I T Y  O F

B U D A P E S T

D R .  L A R A  A G N O L I  –

B U R G U N D Y  S C H O O L  O F

B U S I N E S S

D R .  L I Z  T H A C H ,  M W  –

S O N O M A  S T A T E

U N I V E R S I T Y

O U R  I N T E R N A T I O N A L L Y  R E N O W N E D  F A C U L T Y  I N C L U D E S :

Professor of Wine Marketing at the Burgundy

School of Business and a globally recognized

Master of Wine. He is renowned for his

expertise in consumer behavior, wine

branding, and the cultural dimensions of wine

consumption.

Professor at Corvinus University of Budapest

and an international wine economist. His

academic focus lies in financial strategy,

market regulation, and valuation within the

wine and spirits sector.

Associate Professor of Wine Economics at the

Burgundy School of Business. She holds a

Ph.D. in Wine Economics and Rural

Development from the University of Florence,

and actively contributes to European

academic networks in the field.

Distinguished Professor of Wine and

Management at Sonoma State University and

the first female Master of Wine in California.

She is the author of over 200 publications and

9 books on global wine marketing, tourism,

and luxury branding.



J A C Q U E S  T H E B A U L T  –

I N T E R N A T I O N A L

M A R K E T I N G  A D V I S O R

C H R I S  M C I N D O E  –  E X P O R T

M A N A G E M E N T  E X P E R T

S O N I A  F E R C H A U D  –  W I N E

T O U R I S M  A N D  B R A N D I N G

S P E C I A L I S T

FACULTY
O U R  I N T E R N A T I O N A L L Y  R E N O W N E D  F A C U L T Y  I N C L U D E S :

An experienced international educator and

strategic advisor in marketing. With over two

decades of experience, he has led premium

food, beverage, and lifestyle brands across

Europe, Asia, and North America.

A seasoned export manager with a career

spanning over 30 years in the wine industry,

including positions in the UK, Burgundy, and

Champagne. He specializes in sales strategy,

distribution networks, and market

development.

A wine tourism expert from Provence, blending

operational experience with deep knowledge

of experiential branding. She is actively

involved in sustainable wine tourism and

regional brand development.



LOCATION:

BUDAPEST
T h e  i n - p e r s o n  s e s s i o n s  a r e  h o s t e d  a t  t h e

B o r t á r s a s á g  W i n e  S t o r e  o n  K o s s u t h  S q u a r e  —

a n  e l e g a n t ,  i n s p i r i n g  s p a c e  i n  t h e  h e a r t  o f

B u d a p e s t .

A m i d s t  t h e  c i t y ’ s  v i b r a n t  g a s t r o n o m i c  a n d

c u l t u r a l  s c e n e ,  t h i s  e x c e p t i o n a l  v e n u e  o f f e r s

t h e  p e r f e c t  s e t t i n g  f o r  i m m e r s i v e  l e a r n i n g ,

p r o f e s s i o n a l  d i a l o g u e ,  a n d  a u t h e n t i c  w i n e

e x p e r i e n c e s .

“ W h e r e  w i n e ,  k n o w l e d g e ,  a n d  c u l t u r e  c o m e  t o g e t h e r  i n  t h e

h e a r t  o f  B u d a p e s t ” .



WHO SHOULD

APPLY?

Y o u n g  p r o f e s s i o n a l s  e n t e r i n g  t h e  w i n e

b u s i n e s s

C a r e e r  c h a n g e r s  s e e k i n g  i n t e r n a t i o n a l

c r e d e n t i a l s

S u c c e s s o r s  o f  f a m i l y - o w n e d  w i n e r i e s

H o s p i t a l i t y  a n d  t r a d e  p r o f e s s i o n a l s

A n y o n e  d r i v e n  b y  a  p a s s i o n  f o r  w i n e  a n d

b u s i n e s s



APPLY AND

CONNECT
A p p l y  n o w :  w w w . w b a b u d a p e s t . c o m

C o n t a c t :  i n f o @ w b a b u d a p e s t . c o m

W i n e  B u s i n e s s  A c a d e m y  B u d a p e s t

2 4  A d y  E n d r e  S t r e e t

H - 1 0 2 4  B u d a p e s t ,  H u n g a r y

http://www.wbabudapest.com/

